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He has over 20 years experience, an eye-watering property portfolio a
billions, but Karim Alibhai is facing the biggest challenge of his career. N

libhai is the founder of Gencom
Group, which is most famous for
investing in the lavish Ritz-Carlton
hotels in locations including
California, Hawaii, and Philadelphia.

He has the enviable task of pumping
money into hotels and residential
properties in picturesque hotspots such as
Rose Island in the Bahamas and the Turks
and Caicos Islands.

But it seems that no one is immune from
the global credit crunch, The Kenyan-
born tycoon has had to reject a number
of investment opportunities due to the
plummeting property market. Alibhai told
Asian Enterprise that entrepreneurs are
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engulfed in their biggest challenge since the
Great Depression in the 1930s.

“I cannot imagine going through a
bigger crisis than the one in which we
currently find ourselves. While no one ever
anticipated this level of financial crisis, our
approach was to ensure all of our assets
within our three, four, or five-star portfolios
are in key locations and more than capable
of weathering this.

“We passed on a number of opportunities
that in hindsight may have been tempting
a few years ago, but would have been
cataclysmic in today’s business climate.
We've aligned ourselves with strong brands
such as The Ritz-Carlton that clearly

differentiates us from other developers.

“There is certainly no averting this crisis
anymore than one averts a storm. Now, o
one expected this strong of a storm, but
nonetheless, it is here and we must deal
with it.” .

So how does the economy recover from
the current turmoil?

Alibhai, whose Gencom headquarters is
in Miami, urged new President-elect Barack
Obama to open up the financial markets.
“Mr. Obama has unprecedented challenges
before him. Everyone agrees that the key
to the situation is to unfreeze the financial
markets so that businesses can continue
moving forward.
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nd a company worth
adeem Badshah reports

“We have viable projects we know will
be successful, but the credit paralysis is
preventing the major markets from moving
forward.” While unfreezing the financial
markets is no quick solution, it is a major
step forward and Alibhai believes this
should be Obama’s priority.

“While the destination and second-home
markets have not been affected as severely
as others, the global financial crisis has
raised unprecedented challenges,” he adds.

Alibhai is thankful though that Gencom
Group’s projects and property locations are
solid and strong. “Gencom Group's successful
formula of building the right brand in a
prime location, in high-barrier-to-entry
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Ritz-Carlton Kapalua
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The Ritz-Carlton, Key Biscayne
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‘Ritz-Cariton Kapalua

winding down in a range of luxurious hotels.

“One location I am particularly fond of,
because of its surroundings, is The Ritz-
Carlton, Bachelor Gulch in Colorado. It is
a great destination for my entire family to
enjoy because it is extremely family-oriented.
Bachelor Gulch is a year-round resort, where
I can enjoy the ski season in the winter and
the cool outdoors in the summer months.”

Despite the financial crisis, Alibhai is
determined to continue to expand his
hospitality empire, which already includes
the Park Hyatt in Toronto and La Posada De
Santa Fe Resort & Spa in New Mexico.

His blue chip asset remains the Ritz-
Carlton brand, which he got involved with
in 1995, and his current projects include the
Residences at the Ritz-Carlton in Philadelphia
and Bachelor Gulch in Colorado.

His most exciting project is developing a
Ritz-Carlton hotel on the private Rose Island
in the Bahamas. “We currently have several
projects in the Caribbean with both resort
and residential, mixed-use components.

“I believe in the long-term viability
of luxury resorts, especially in prime
locations that continue to draw interest
internationally, like the Caribbean,
especially because we have sought out
properties in significant barrier-to-entry
markets and each resort offers unsurpassed
amenities never before seen in the area.

“I admire the desire to make things
greater, to envision growing a brand or
tapping into markets that have yet seen
luxury properties like we develop. Through
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our partnership with The Ritz-Carlton flag
we pioneered change, which at first was
quite a challenge for the brand to embrace.
“But we aimed, and still do today, to give
each Ritz-Carlton property its own identity.
Whether the resorts are located along the
sandy beaches of an island like The Ritz-
Carlton, Key Biscayne, or a mountainous ski

destination like The Ritz-Carlton, Bachelor
Gulch, they all offer distinct environments
and experiences alike.”

Alibhai’s strong partnerships with strong
brands will continue to be the foundation
of Gencom'’s philosophy as the company
embraces yet another challenge moving
through the current credit crisis.

The Ritz-Carlton, Bachelor

Gulch in Colorado
g
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